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CONNECTED MARKETING: THE VIRAL, BUZZ AND WORD OF MOUTH
REVOLUTION (PAPERBACK)

Taylor Francis Ltd, United Kingdom, 2005. Paperback. Condition: New. Repr.. Language: English . Brand New
Book ***** Print on Demand *****.Connected Marketing is a business book about the state of the art in viral,
buzz and word-of-mouth marketing. Written by 17 experts working at the cutting edge of viral, buzz and word-
of-mouth marketing, Connected Marketing introduces the range of scalable, predictable and measurable
solutions for driving business growth by stimulating positive brand talk between clients, customers and
consumers. Edited by marketing consultants Justin Kirby (Digital Media Communications) and Dr. Paul
Marsden (Spheeris/London School of Economics), and with a foreword by Emanuel Rosen (author of the
bestselling Anatomy of Buzz ) Connected Marketing is a collaborative work written by 17 opinion-leading
consultants and practitioners working at the cutting edge of viral, buzz and word of mouth marketing.
Contributing authors to Connected Marketing are Stephane Allard (Spheeris), Schuyler Brown RSCG), Idil Cakim
(Burson-Marsteller), Andrew Corcoran (Lincoln Business School), Steve Curran, (Pod Digital), Brad Ferguson
(Informative), Justin Foxton (CommentUK), Graham Goodkind (Frank PR), Justin Kirby (Digital Media
Communications), Paul Marsden (Spheeris), Liam Mulhall (Brewtopia), Greg Nyilasy (University of Georgia),
Martin Oetting (ESCP-EAP European School of Management), Bernd Rothlingshofer (Independent), Sven
Rusticus (Icemedia), Pete Snyder (New Media Strategies) and Thomas Zorbach (vm-people). Connected
Marketing shows how businesses can harness connectivity between clients, customers and consumers as
powerful marketing media for driving demand.
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Relevant Kindle Books

Tamin g th e So cial M ed ia M o n ster:  So lu tio n s to  th e 5 Biggest M istakes                         
C o mp an ies M ake w ith  So cial M ed ia ( P ap erb ack)             
Createspace, United States, 2011. Paperback. Condition: New. Language: English . Brand New
Book ***** Print on Demand *****.Solutions To The 5 Biggest Mistakes Companies Make with
Social Media. How can you make Social Media work...
Do w n lo ad  Bo o k »      

Vigo acre:  A n  EGicien t an d  EGectiv e A p p ro ach  f o r R esu lts Driv en                         
C o mmu n icaito n  ( P ap erb ack)         
Createspace Independent Publishing Platform, 2016. Paperback. Condition: New. Language:
English . Brand New Book ***** Print on Demand *****.This book is about a word we use called
VIGOACRE and the trials and tribulations of how...
Do w n lo ad  Bo o k »      

Th e P o w er o f  Strategic A lign men t:  A  Gu id e to  En ergizin g L ead ersh ip  an d                              
M aximizin g P o ten tial  in  To d ay  s N o n p ro f it  Organ izatio n s ( P ap erb ack)                       
AUTHORHOUSE, United States, 2013. Paperback. Condition: New. Language: English . Brand
New Book ***** Print on Demand *****. Dennis has written a practical approach to an issue
that plagues so many organizations. The Power of...
Do w n lo ad  Bo o k »      

M asterin g Bio lo gy  w ith  P earso n  eText - -  Stan d alo n e A ccess C ard  - -  f o r                                
Elemen ts o f  Eco lo gy  ( 9th  Ed itio n )          
Pearson, 2015. Condition: New. Brand new! Please provide a physical shipping address.
Do w n lo ad  Bo o k »      

Geish a:  A  L if e    
Atria. Hardcover. Condition: New. 0743444329.
Do w n lo ad  Bo o k »      
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